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EMWA Professional Development Programme

Promotional medical writing

Medical communication, foundation, duration 03:30:00

Sarah Chen (Publicis Health France) 
Pre-workshop assignment

Objective

Start to think about guidelines that govern promotional medical writing and think about what makes a promotional claim. 
Content

Part 1. Extensive national, European and international laws regulate the marketing of pharmaceutical products in the EU. The pharmaceutical industry is also expected to regulate itself. The ABPI code of practice in the UK is an example of the pharmaceutical industry laying out specific guidelines to ensure that their marketing materials are appropriate, factual, fair and capable of substantiation. Look through the ABPI code. The medical writer will be concerned mostly with clauses 4 to 9. 

Send in up to 3 questions you have about promotional medical writing after having looked through the code or from your previous experience. 

Part 2. Examine the Darzalex journal ad and try to identify the different claims being made. 

Assessment criteria

· You will receive credit for the pre-workshop assignment by completing all tasks by the due date listed below 
Instructions

· Download the ABPI code and look through the document: read over the intro, the table of contents and pay more attention to clauses 4 to 9

· Fill out the needs assessment questionnaire, including questions that may have come up as you had a look through the ABPI code 

· Write down the claims that are being made in the journal ad in a word document 

· Send all documents (up to 3 questions and word doc with claims listed) to sarah.chen@publicishealth.com by 26 October 2020
Resources and materials

· ABPI code (can be consulted online or pdf downloaded here: https://www.pmcpa.org.uk/the-code/2019-interactive-abpi-code-of-practice/)
· Darzalex journal ad

Time required

1.5 hours
EMWA Workshop Leaders Handbook Edition 2001

